


What's the
problem?

84%

of commercials are not
noticed and name
correctly remembered

/5%

Impact share of creative o
content —not allocation
nor media planning 0

Of ads don’t meet
expectations
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Ad‘s performance Q ' .
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Interplay of Emotions

USE ALWAYS

USE WITH CARE
has risk to produce
disgust or
contempt

Fear
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Sad

PREVENT ALWAYS
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Disgust

| SUCCESS DRIVERS.



. ', ' ",‘:;o
' RANGE 9 ‘

‘WhI-Ch -
emotionalig

triggers?

»

-
Y




OTC-Pharma: Relief or Suffering?

D

from the
Makers of

Claritin

Clarispray

‘ Non-Drowsy ()

Relief
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Banking: ,You can trust us"

Friend Family Love
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Spirits: Indulgence or Belonging

Indulgence Belonging
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How to Iinject happiness?
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How t0 convey a message?

Orancl Prescrption Strength -

Non-Drowsy"

Claritin @

Use as directed for relief of runny/itchy nose, sneezing, ftchy/watery eyes and itchy throat.

Voice Over Spokesperson
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Celebrities: A Swiss-Knife?

without brand associlation
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SUMMARY
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Why Artificial Intelligence?

Universal Structure Modeling
and the NEUSREL Software

REASON

Self-learns
non-linearities &
Interactions




Why Artificial Intelligence?

Universal Structure Modeling
and the NEUSREL Software

REASON

Self-learns
Indirect
causal effects
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For PACKAGING

CONCEPT test Profiling

outcomes Perceptions

Packaging
Design
Parameters
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For PRODUCT optimization

Home-Use / Lab tests Profiling

outcomes Perceptions

InCredience/
Design
Parameters




For CATEGORY MANAGEMENT

Market tests Profiling

outcomes Perceptions

Rack Design
Parameters
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SALES UPLIFT BY AI-OPTIMIZED MUSIC STREAMING

Market test

Sales

~100 Music
parameters
+

context infos
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One more thing

The End of the

KPI-
[1lusion

Better margin, more sales, higher efficiency
thru causalifi@chine leaming.

Frank Buckler

T — pry

Mini- Ad Assessment =1
based on full study findings. <] BUCKLER®
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