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The “now what” of shopper brain 

(actionable science for real world impact)

Kathryn Purchase

DECODE head of shopper
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+28%
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+79%
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+20% 
purchase intention!
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Our approach to shopper
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Shopptimize in action
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1. Display units
2. Promo 

feature space
3. At fixture 4. Print advert 5. Poster

All retail channels
6. Promo 
packaging

7. Packaging
8. On floor 

adverts
9. Secondary 

units
10. Digital adverts
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Case studies
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Shopptimize in action
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A final thought



DECODE Marketing, September 201731



DECODE Marketing, September 201732

Thank you


