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Mastercard vs Visa:

explicit answers

…how many times did they answer

YES?
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Mastercard vs Visa:

implicit answers

…how fast did they answer YES?

Therefore

…how strong is the association?

We run a statistical analysis and NO

differences between Mastercard and 

Visa were observed on all the concepts

(all ps = n.s.).
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I AT

( M a s t e rc a rd vs  V i s a )
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Mastercard vs Visa:

explicit answers after spot

…how many times did they answer

YES?
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Mastercard vs Visa:

implicit answers after spot

…how fast did they answer YES?

Therefore

…how strong is the association?
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What does it mean significative

differences?
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Paper under review.
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White paper soon available.
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